3 = "2 B e X \
— T — o T e A .»\%

R |

RUBPE—

. 1
x}i
i R
¥ X i
} !
H
|
i
§
i i
\ &l
i4
1
i 4]
i 1
i 4 3
s A
it ¢

T I

P —

3

[§

i §%
1 is
&)

i | £
i *
I 3 I

§
g
£ '
]
3 B
{ i
% |
'
B
i B
it
il
1 B
4 1
i
i
il !
i
i
i
it
f |
1 s
! N
1
i
4
1
, 8
4
{

e —

———— e T

— PSR,

T e - e Sa— — et
—— L83 T 2 .,

— B e O T i Ny T E rogh v

O —— T T Ll T - -
< - — = = TPy < 2 e e s i 2 - et
Pt I ¥ e s e ————— ———— s TR TR v T



e e A o — et i e
By R o et U " gecnres -

e — e R AREE il PN T = = — o
- = o L P . W W T A3 8 > 5, S
R

R N T e A e T T R —" .
e

]
Ny

e
e ....--——“
l £
l
—

?l\’\‘zbio

RN R RN BT AR RTINS & PN

salle. R - e ....- \ oo
- e T
e — — S —————

bl = » 3, G oty bl gl i oo h
T s £ NI N N~ ok sl vy i oot -
R s e T P e O
- I ) T A
R i N S S ———
L J

eyt

e e

T T o . A —— Ty

—— T o ST S 4 L
L e e Z : OO I B ot Rl

e A e .

e i

——— - ———
o ———
i ¥ - i v acre e vcar S e ————————
3 . e e s —— s - ~ . Ry T : :
- o B A D SN STIT N iR e, e - — - — —
S — — chn oo

N - - e e RN T o S T T s T oo e s v




. EVALUATION 7

\)g\ YOUTH WORK & NON- FORMAL ACTIVITIES

handcraft and partnership

o“”C ATLLENGES

RESULTS OF “E-YOUTH PATRIMONY” SURVEY

go00d practices and ideas

BUILD A STRATEGIC PLAN

& \O U
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INVOLVE FURTHER STAKEHOLDERS:
Parents, schools § public bodies

« @(,v/qu OCuUS On

EMOTIONAL ASPECTS &

;‘ /7 Regulation awareness

| I( & harmonization \ ) .

| / Visibility: Creative side
i / Promotion \ SOCIAL MEDIA USE

| Visibility

Use of online platform
y IMAGE ~ Mmesomam | or oo

e;, \ Reaching out &

\ EXPAND TARGET GROUP /

\ Formation of

N Mentors 7
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WITH MASS

PRODUCTION

Vet Of PRODUCTS

—

Y

PRESERVING HERITAGE

EMOTIONAL ASPECT IN MAKING & BUYING
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